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Update Your Home – Update Your Lifestyle
Inexpensive Hints for Happy, Healthy Living

North Olmsted, Ohio… According to Kitchen and Bath Business magazine, 90 percent of homeowners plan to stay in their homes for as long as their health permits.  And, as the place that you spend a majority of your time, your home can play a big role in your health and happiness.  Follow these simple hints to ensure you are living a happy and healthy lifestyle.
Sanctuary or Safety Hazard?  Most of us look forward to our daily shower or bath as a time to relax and unwind.  However, a disproportionate number of fall-related injuries (70 percent) occur in the bathroom – especially getting into and out of the bath or shower.  Keeping your bath a sanctuary rather, than a safety hazard, is simple.  Some brands, such as Moen® Home Care®, offer a variety of easy-to-use, easy-to-install and inexpensive bath safety items at Lowe’s, like SecureMount™ grab bars, tub grips and tub/shower furniture, such as shower chairs and transfer benches.  And, if you are looking for a safe and luxurious shower – add the new Moen Home Care Handheld Showerhead with Innovative Palm Grip feature – a lightweight, multi-function showerhead that fits easily in the palm of your hand.     
Let There Be Light.  It's no secret that lighting can make or break the ambiance of a room, but did you also know that by age 60 the average person requires 15 times more lighting than when they were 10 years old?  Lighten up your mood and your home with new metal halide lamps from Microsun®. Metal halide is an improved lighting technology that is the closest simulation to natural sunlight, making everyday tasks such as reading, writing, sewing and cooking easier, and also boasts long life and energy efficiency.  

Breathe Easier. According to WebMD, more than half the American population (55 percent) tests positive for at least one allergen, while more than 16 million adults and nearly 7 million children have asthma.  With that in mind, it’s essential to keep your family protected from indoor irritants.   Air purifiers, such as Idylis™, use a HEPA filtration system to remove up to 99.97 percent of allergy-causing airborne particles.  Additionally, it is wise to change your furnace filters regularly to remove airborne irritants and also extend the life of the mechanical system. 

Conquer Clutter. Organization experts report that we only use about 20 percent of our “stuff” regularly.  With that in mind, purging your home of these unused items can make you feel more organized, while making your home feel more open and easier to keep clean and dust-free.  Take control of clutter by acting like you are moving.  If you wouldn’t make the effort to pack and relocate items – get rid of them.  And, by selling your unwanted goods or donating them to a local charity you may earn a few extra dollars to reinvest back into your home.
With a few simple and inexpensive updates, you’ll soon be living a happier, healthier life. For more information about Moen Home Care bath safety products, visit www.moen.com/homecare.

###

About Moen
Moen, the 2010 EPA WaterSense® Manufacturer Partner of the Year, offers a diverse selection of thoughtfully designed, on-trend kitchen faucets, bathroom faucets, bath accessories, showerheads, and stainless steel sinks for residential and commercial applications. As a WaterSense partner, Moen has aligned its priorities with the goals of the U.S. EPA, working to protect the future of our nation's water supply through the introduction and ongoing support of water-efficient products, programs and practices, while keeping consumers’ needs top-of-mind.

Customers have come to rely on Moen, the #1 faucet brand in North America, to deliver dependable products and service. Moen is part of Fortune Brands, Inc. (NYSE: FO, www.fortunebrands.com), a leading consumer brands company.
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